CASE STUDY

In this case study, discover how Texas Instruments partnered with Endeavor Business Media's
Personif.ai program to achieve scaled results month over month.
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POWER OF Al

Texas Instruments has harnessed the power of
Endeavor Business Media's Personif.ai program to
realize significant upswings in their bottom of funnel
engagement. This innovative approach has allowed
them to connect more deeply with their target
audience, driving growth and fostering customer
loyalty. Personif.ai, known for its powerful Al-driven
marketing strategies, has now become an integral
part of Texas Instruments' digital marketing
framework.

Their story is a testament to the transformative
power of Al in digital marketing, and a shining

example of how businesses can leverage technology

to enhance customer engagement and drive
bottom-line results.

This case serves as a testament to the transformative
potential of the right tools and strategies, specifically the
power of automation and optimization capabilities within
Personif.ai. The continuous growth witnessed here marks
just the beginning of what is achievable through strategic
digital marketing initiatives and intelligent data
application.
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The core of Texas Instruments' strategy is to bolster
engagement with bottom of funnel content for
tracking purchase intent and escalating engagement.
Every interaction with a potential client is a step
towards conversion, and thus, each piece of content
should be positioned with the purpose of eliciting a
response. By focusing on engaging audiences at a
critical stage where purchase intent is the highest, we
are capitalizing on an essential opportunity to
transform interest into action.

The utilization of Personif.ai resulted in a remarkable
growth story within their bottom of funnel content.
This innovative tool was the cornerstone of a new
initiative, which initially saw 8% of total program
engagements taking place within this bottom of
funnel content.

Through the power of Al-driven automation and
optimization that Personif.ai offers, we were able to
bring about a significant shift in these figures. The
intelligent algorithm allowed for superior positioning,
display, and audience selection, fueling an
unprecedented increase in engagement by 388%.
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